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welcome
Welcome to the 2019 marketing prospectus. This prospectus 
illustrates opportunities for your business to share your narrative 
and to be involved in exciting new initiatives to market the 
region, attract new customers, and to deliver economic and 
social value to businesses and residents. 

To achieve this, the Ballina Tourism team is offering opportunities across both print and 
digital mediums aimed nationally at potential visitors, locals and new residents. Ballina is 
the gateway to the Northern Rivers, with the Ballina Byron Gateway Airport greeting over 
536, 000 passengers per annum.

We are all aware that visitors bring new money into the local economy, Destination NSW 
estimates that the visitor economy is worth $255 million per annum to the Ballina Shire 
and $1.8 billion across the Northern Rivers. This is your opportunity to reach out to these 
consumers and get a slice of the pie! 

Thanks to feedback from industry operators, the Tourism team will be producing an A5 visitor 
guide to promote the towns and villages, events and unique experiences offered across 
the region. This guide along with other advertising platforms; including website advertising 
and the destination blog have been identified by our operators as items where they see 
value. All advertising platforms will be used to showcase our region to encourage overnight 
and repeat visitation to the Ballina Shire and the Northern Rivers.

 
To book and secure your space please use the booking form 
at the very back of this marketing prospectus. 
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Your opportunities to be involved include
The Visitor Guide, the essential guide to inspire visitation and to help visitors to 
experience the region like a local

Web links in blog articles that are published on the lifestyle blog called 
#ballinabyronlife.com.au
 
Website homepage banner on the destination website discoverballina.com for one 
(1) month with links back to your website 
 
Website display ad on the Discover Ballina destination website for 12 months 
promoting your business or local event with links back to your website

Editorial in Ballina Shire Council’s quarterly Community Connect magazine 
promoting your business to residents across the whole Ballina Shire.

The range of promotional mediums is aimed at motivating visitors to discover and explore 
our region with its unique offerings. The vibrant, inspiring design and strategic distribution 
network means you can’t afford to miss out on being part of this opportunity.  

Space is limited - express your interest today!  To secure 
your spot use the form at the very back of this marketing 
prospectus. Got questions? - call the Tourism Team at Ballina 
Shire Council’s Visitor Information Centre on 1800 777 666 
or email discover@ballina.nsw.gov.au
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The Visitor Guide
This new format Visitor Guide is produced in a modern editorial style design to persuade prospective 
visitors on making this region their next holiday destination. 

The guide will focus on helping visitors to experience the region like a local, to discover hidden 
gems and reveal where to shop, eat, drink, stay and play. The Guide will be available in both print 
and digital formats. In print, the guide will be produced in a handy A5 size (fits in a glovebox) on 
contemporary recycled paper stock. 

Objectives of the Visitor Guide
•	 Provide a highly appealing collaborative tool that sells the destination to prospective visitors 
•	 Helps to showcase what’s on offer, build awareness of the region, what’s hot, different and  	
           unique
•	 Provide visitors with aspirational ideas to motivate them to visit 
•	 Introduce new visitors to your business
•	 Encourage repeat and extended visitation (because there is so much to see and do here).

Who are we targeting?
We will be reaching people with discretionary income from the following visitor segments: Visiting 
Friends and Relatives, millennials, and families residing in South East Queensland, Brisbane, Sydney, 
Melbourne, Newcastle and Regional NSW.

We will utilise the strength in our network to distribute the guides to potential visitors through the 
national Visitor Information Centre network and through targeted distribution campaigns. The digital 
guide will be marketed on our destination website discoverballina.com which has a reach of over 
76,000 unique visitors per annum. 
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Distribution
•	 Visitor Centre’s throughout NSW and South East Queensland 
•	 Ballina Visitor Information Centre – open 363 days per year 
•	 Distributed to passengers arriving at the Ballina Byron Gateway Airport (over  
            536,000 passengers per annum)
•	 Distributed to passengers arriving at the Melbourne Airport (over 25 million passengers)
•	 Distributed to passengers arriving at the Brisbane Airport (over 22 million passengers)
•	 Northern Rivers Accommodation properties and tourism attractions
•	 Conference delegate and event welcome packs
•	 New resident packs
•	 Local residents and their visiting friends and relatives
•	 Digitally across the destination website and available to share as a digital link  
•	 Destination New South Wales officers.						   
 
      The guide will contain sections including an INSIDERS GUIDE, a UNIQUE EXPERIENCES 
component and an EVENTS component. Each of these sections are explained below.
 
      EVENTS   
 
The Events component will feature key festivals and events across the region. Event operators can 
buy into this section to have their event promoted.  

The Feature is a 2/3 page image introducing the seasonal events. Your investment will cost you 
$300. Please note this is an image of your choice, in the set format as illustrated, and a camera 
icon with your event name. There is very limited opportunity to secure a feature placement to 
promote your key Northern Rivers event. 

Secure a general event placement for 

         The Point - investment cost of $850 (2/3 page brand narrative feature)

         The Cape - investment cost of $450 (1/3 page brand narrative feature)

         The Plateau - investment cost of $350 (2/9 page brand narrative feature)

         The Nightcap - investment cost of $300 (1/6 page brand narrative feature)

The Visitor Guide ....cont’d
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      The UNIQUE EXPERIENCES section features bookable experiences and operators on                                                                                                                                               
      Bookeasy, this is an operators chance to showcase bucket list experiences for the destination.

   There is very limited opportunity to secure one of the unique experiences feature placements to 
promote your bookable experience. A Unique Experiences Feature Placement is a 2/3 of page 
image introducing the unique experience in the set format as illustrated over page.
Secure or feature placement for $300. 

Secure ‘unique experiences’ editorial including an image for 

     The Point - investment cost of $850 (2/3 page)

     The Cape - investment cost of $450 (1/3 page)

     The Plateau - investment cost of $350 (2/9 page) 

     The Nightcap - investment cost of $300 (1/6 page)

           The INSIDER’S GUIDE will reveal places to eat, drink, shop, play and stay. 
Each of the region’s towns and villages will be introduced on dedicated pages 
with great tips for visitors to enjoy each of the localities. This will be combined                                                                                                                                       
with local tips, must do’s and plenty of inspiration for planning a stay in the region, encouraging 
dispersal and longer length of stay.

    Feature placement advertisement $300. This is a 2/3 page consisting of an image and an 
image credit. Please note this is an image of your choice in the set format as illustrated. Spaces 
are limited and once sold will no longer be available. 
	  
     Full page editorial style advertisement - The Wollumbin (refer to the example)  
     left hand side page $1260 | Right hand side page $1510.

     Double page spread  - The Caldera (refer to the example) $2520 editorial style  
     advertisement with image and business contact details (refer to examples) 

      The Point - investment cost of $850 (2/3 page) | Secured right hand placement $1100

      The Cape - investment cost of $450 (1/3 page) | Secured right hand placement $700

      The Plateau - investment cost of $350 (2/9 page) | Secured right hand placement $600

      The Nightcap - investment cost of $300 (1/6 page) | Secured right hand placement $550

   

The Visitor Guide ....cont’d
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   Local Tip listing is text only, no image			                          	  $ 300
   Must Do includes copy and an image (refer to examples) 		             $ 300
   Inside back cover full page (Must supply finished artwork)		            $2700
   Inside front cover full page (Must supply finished artwork)		             $2700 
   Outside back cover (Must supply finished artwork)			              $3500 

MATERIAL SPECIFICATIONS:
Please supply high resolution quality images at a size greater than 300 pixels per inch for the 
dimensions of your ad space. Supply in JPEG or Photoshop CMYK format at over 2MB file size. 

Once your booking is confirmed, a member from the Tourism Team will contact you with word count 
requirements for your advertisement. You will be asked to provide your business contact details if 
required for your advertisement. 

Visitor Guide editorial is produced with your images and copy in the standard layout of the 
advertisement you have purchased.

Requirement to supply finished artwork 
Where there is a requirement to supply finished artwork, artwork must be supplied in CMYK PDF 
with a 3mm bleed and all text and images converted to EPS. An additional fee of $110 per hour is 
payable if you require Council to engage a graphic designer on your behalf. This will be payable 
directly by you to the graphic designer. 

Proofs & corrections to artwork 
A digital proof of the ad will be emailed to the advertiser for approval.  Any authors corrections made 
that deviate from the original copy supplied will incur an additional expense and charged at an 
hourly rate of $110 per hour.  To ensure you do not incur additional expenses for your advertisement, 
please ensure that the artwork/copy supplied is correct. It will be necessary to provide a signed 
approval within the specified timeline prior to your ad being placed in the publication.

Placement
Should you wish to secure a right hand placement or certain section of the Guide, you shall book 
an advertisement that allows for this space to be secured. All advertising rates include GST. 

The Visitor Guide ....cont’d
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The Blog 
The Destination Blog #ballinabyronlife

#ballinabyronlife is a locally produced destination blog featuring articles to inspire visitors to 
plan a stay in our destination.  Articles are written to be highly engaging, appealing to our target 
markets and enticing them to explore the many experiences we have on offer. The articles are 
an effective promotional tool that can be accessed online, anytime by visitors and can be used 
to assist them when planning their holiday and also be used once they are in the destination to 
inspire visitation and dispersal. 

The Tourism Team is launching the blog as part of this prospectus and will offer introductory 
pricing as a limited offer for those advertisers that purchase before 22 March 2019. As part of this 
pricing, the content producer will visit and experience your business. This person can also share 
their knowledge and experience of product offering with you. 

The tone of a blog article is written as though the content producer is speaking to their friend and 
revealing to them all the compelling reasons to visit your business. The content producer will select 
the operators best attributes and unveil the points of difference within your business. This is all 
about creating a positive visitor experience and sharing with the audience why they need to get 
to your business this moment!
 
You can not underestimate the power of social media and sharing word of mouth content 
amongst influencers of your target audience. Advertorial content generated for the Blog will be 
promoted through our network. The digital format will be marketed through social media channels 
and distributed through the new lifestyle blog titled #ballinabyronlife.com.au. 

Objectives of the Blog:
•	 Motivate visitors to visit and explore the region
•	 Assist visitors when planning their stay
•	 Motivate visitors to stay longer in the destination
•	 Encourage repeat visitation 
•	 An online presence for the destination to tell stories, providing visitors with a taste of the       	
	 experiences they can experience rather than just ‘what to do’
•	 Relationship building with potential visitors
•	 Blog posts can be shared online via social media by anyone.
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The Destination Blog #ballinabyronlife

Advertising rates:  
Editorial feature in one blog				               $150 
Editorial feature in two separate blogs				    $300 
Editorial feature in three separate blogs				   $450 

Proofs and corrections:
The Blog articles are written by our content producer and content is not able to be modified. 
Payment for inclusion in a  blog article includes your business name listed in the editorial with a link 
back to your chosen URL. As mentioned, all blog articles are written in a positive manner. 

The Blog cont’d
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The Ballina Coast & Hinterland website – discoverballina.com is a locally produced website and 
sales tool used to inform visitors about the region and book accommodation, tours and unique 
experiences. 

Discoverballina.com is an effective promotional tool as it successfully targets a larger proportion of 
our audience that use the internet to research their travel arrangements and assists with locating 
various services offered in the area. 

Objectives of the website: 
•	 Motivate visitors to visit sooner rather than later 
•	 To generate bookings via the online booking system 
•	 Assist visitors with comprehensive information for planning their visit 
•	 Promote events to further sell the destination
•	 Motivate visitors to stay longer by providing a range of things to see and do
•	 Encourage repeat visitation 

Distribution
The destination website is promoted through all our marketing collateral in both print and digital 
formats and is the vehicle used to drive traffic for all marketing campaigns from the Sydney, 
Melbourne and Newcastle market places. 

Discoverballina.com has over 76,000 unique visitors annually all considering or planning a trip to 
the destination. 

Visit NSW attracts over two million visitors per month to their website and this state government 
site has links back to the discoverballina.com website, driving traffic consisting of those 
considering taking a holiday in our region. 

Display Ad on discoverballina.com 
Display advertisements will be featured on the right hand side of the destination website, on 
the page that is reflective of your business. For example, if you are the host of an event your 
advertisement will feature on the events calendar page. Display ads will have a clickable link 
directing traffic directly to the website of your choice.

Material specifications:
Completed artwork must be supplied for your advertisement with a “basic is best approach”. 
Advertisements should consist of an inspirational high resolution image along with your business 
name or logo. Artwork must be supplied in JPEG or Photoshop RGB format. No flash files will be 
accepted. With every advertisement please supply the URL you wish the click to be directed to. 

Advertising on Destination Website
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Advertising on Destination Website

Display ad banner 300x 250 pixels 
12 months on discoverballina.com
$300

discoverballina.com  
Home page banner on the 
destination website. For more 
examples visit the website and see 
details overleaf. Maximum advertiser 
banners is three (3) per month. 
These are limited spaces. 

17
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Homepage Web Banner
Feature your business on the homepage of the destination website and drive traffic directly to your 
website. 

Banners run for one (1) month and begin on the fifth (5th) day of the month. Multiple banners 
can be booked and businesses can be selective of the months they choose to have their banner 
displayed. Banner spaces are subject to availability each month. Maximum advertiser banners is 
three (3) per month. 

Advertising Rate:
Feature banner on homepage for 1 month		             $300
Feature banner on homepage for 2 x 1 month                     $600
Feature banner on homepage for 3 x 1 month 	            $900

Format 1920 pixels deep x 590 pixels wide.

Material specifications:
An inspirational image must be supplied along with your business name or inspirational text. 

Text of up to 10 words that go on the image for the advertisement, as shown in the example. 
Images must be supplied in JPEG or Photoshop RBG format at over 1MB size. No flash files will be 
accepted. With every advertisement please supply the URL you wish for the click to be directed to. 

Proofs and corrections to artwork:
No proof will be supplied for the website banner. The content supplied by you which includes the 
inspirational image and text will be used and displayed on the website homepage as shown in 
the example banner. 

Advertising on Destination Website
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Profile your business in the tourism section of Ballina Shire Council’s quarterly Community Connect 
magazine. This is your opportunity to sell your offering to the local community and ultimately tap 
into the visiting friends and family market.  

The Community Connect magazine is produced quarterly and is distributed to Ballina Shire 
residents through the Ballina Advocate in March, June, September and December each year.

Material Specifications:
• 1/3 page advertisement
• An inspirational high resolution image to promote your 
business at a minimum 300 pixels per inch. Supply in JPEG 
or Photoshop CMYK format at over 1MB file size.  
• Promotional heading up to 10 words
• Motivational article up to100 words
• Business contact details

Advertising Rate 1/3 page advertisement $300

Distribution:
• 16,330 copies distributed to urban areas through the 	
   Ballina Advocate
• Over 2000 copies mailed to rural residents in the Ballina 	
   Shire
• 165 copies mailed to Wardell residents
• Bulk drop off to rural areas including local post offices
• 2000 copies distributed to community access points 	
  including the local libraries, local community centres and 	
  the Ballina Visitor Information Centre
• Online distribution through various social media channels and e-news articles with a reach of 	
   over 7600 followers.

Proofs & corrections to artwork: 
A digital proof of the ad will be emailed to the advertiser for approval. Any authors corrections 
made that deviate from the original copy supplied will incur an additional expense and charged 
at an hourly rate of $110 per hour.  To ensure you do not incur additional expenses for your 
advertisement, please ensure that the artwork/copy supplied is correct. It will be necessary to 
provide a signed approval within the specified timeline prior to your ad being placed in the 
publication.

Community Connect Feature Article

#ballinabyronlife #northernrrivers
19
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The Ballina Visitor Information Centre use a reservation booking engine called Bookeasy. When 
visitors enquire about availability, rates for accommodation, tours and activities, visitor centre staff 
can select the dates for the guest and show them all of the available product. Additionally the 
destination website - discoverballina.com displays live rates and availability so that visitors can 
peruse and book their accommodation 24 hours a day, 7 days a week, when it is convenient for 
them. 

Being registered on Bookeasy also entitles your business to be part of any destination marketing 
campaigns. When the Tourism Team participates in destination appeal campaigns on behalf of 
the region (i.e. Ballina Coast & Hinterland…a Breath of Fresh Air or Northern Rivers Escapes.. Get 
Lost in the Moment) the destination website is the landing page for campaign enquiries. Visitors 
can browse the available ‘bookable’ tourism product on the website and book from here. 

If you are not on Bookeasy, then you are missing out - not only on bookings but also on funding 
for marketing our region collectively!

Funding agencies are looking for regions of business operators that cooperate and participate 
in shared marketing initiatives. Funding agencies assess confirmed reservations to determine the 
success of funding campaigns. By being a part of digital campaigns, and getting extra visitors 
who would previously have not considered our region as a place to visit, we are ensuring our 
region qualifies for future rounds of funding. 

If you are not already a ‘bookable’ product on Bookeasy, then sign up and start enjoying more 
business.  It’s free to join. Simply complete and return the sign up form on the next page and staff 
will get you started. 

Additionally an interactive bookeasy sign up form is available at https://www.discoverballina.
com.au/visit/corporate/bookeasy-signup
										        

	

Campaigns
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Bookeasy Reservations System Signup
Ballina Visitor Centre Reservations Signup

Please return completed form to: 
Ballina Visitor Centre, 6 River Street, Ballina
PO Box 450, Ballina, NSW 2478
balinfo@ballina.nsw.gov.au

Contact Details

Company Name

Name

Address

Phone Email

Website ABN Number

I agree to Ballina Shire Council’s 11% referral fee incurred from inventory sold through the Ballina Visitor Information 
Centre (please note other distribution channels through Bookeasy vary, note when selecting distribution channels).

I agree to maintain my listing ensuring it is accurate, current and a true reflection of my inventory available for sale.

I will not publish any information or offer an incentive suggesting that the customer should book directly with the 
property as opposed to using the Bookeasy system or the Ballina Visitor Information Centre.

I declare that I hold and shall maintain the appropriate compliance approvals, licences, certificates and insurances for 
the good(s)/service(s) supplied to Ballina Shire Council visitor services

I will inform the Ballina Visitor Information Centre if any of the details listed in this form change, thus enabling 
payments to be made correctly.

Please note Bookeasy makes available a knowledge base with answers to frequently asked questions and directions on setting up your 
account. If you do experience any issues Bookeasy can be contacted during AEST on 1800 754 499 or 0756682540. Additionally you can 
log a support request through the Knowledge base on your console.

Name of Authorised 
Officer Position Held

Signature Date

Payment Details – Direct Deposit

Account Name BSB Number

Account Number Name of Accounts Contact

Office Use Only 

Application Approved Yes No TRIM 
Number

Staff Signature Date

mailto:balinfo@ballina.nsw.gov.au
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Terms & conditions
Prior to placing an advertisement, you must read and agree to the terms and conditions set out below. These 
terms and conditions (‘Terms’) apply to all advertising services provided to any person or business (‘Advertiser’) 
by the Publisher, Ballina Shire Council. These Terms apply to each order for advertising placed with the Publisher. 
No person may vary these Terms.

1. Advertising Publication
1.1 A binding contract will be formed between Ballina Shire Council and an Advertiser when Ballina Shire 
Council accepts a signed booking from the Advertiser.
1.2 The contract supersedes all communications and arrangements, between the Publisher and the Advertiser 
in regard to advertising, unless a prior written agreement exists between the Publisher and the Advertiser.  Any 
disputes relating to the content written in the blog articles will be resolved by Ballina Shire Council’s Manager 
Community Facilities. 
1.3 The Advertiser acknowledges that Ballina Shire Council has the right to do any of the following:
a) Defer the publication of an advertisement at any time or times;
b) Withdraw or cancel any advertisement or advertisements to which the purchase order relates, without 
providing an explanation or notice to the Advertiser;
c) All advertising material given to Ballina Shire Council remains the responsibility of the Advertiser.  Ballina Shire 
Council shall not be responsible for loss or damage of material.
d) Material shall be supplied as per the material specifications for each advertising platform outlined above. 
Please refer to the above details for specification or contact the Ballina Visitor Information Centre for further 
clarification. 
e) High resolution images must be supplied in electronic format at a minimum 300 pixels per inch. All images 
must be supplied in JPEG format or Photoshop. Film will not be accepted. Please note it is the responsibility of 
the advertiser to supply the correct artwork. 
f) Staff of Ballina Shire Council will email you a specific list of material requirements upon receiving your confirmed 
booking form. If you have any questions please feel free to discuss these with the team at the Ballina Visitor 
Information Centre on 1800 777 666.
g) Scanned images will not be accepted. The local graphic designer can search and supply stock images for 
your advertisement. Please note stock images are charged at cost rate.  Alternatively if you are unable to supply 
your own images you could purchase the license for and supply stock images that are a true representation 
of your business. 

2. Right to Alter Format, Placement & Design
2.1 Ballina Shire Council reserves the right to alter or cut prints or artwork or other materials supplied by the 
Advertiser, to conform to mechanical requirements if the advertiser does not supply the material to the exact 
requirements as set out in the ‘material specifications’.
2.2 Ballina Shire Council reserves the right to withdraw any advertising that in their opinion does not conform to 
the stylistic standards of the publications.
a) If the Advertiser and Ballina Shire Council agree to changes in the aforementioned advertising, the final 
advertising shall be reinserted into the publications.
b) If a graphic designer or agency is hired by the Advertiser to perform these changes to the advertising, 
the standard design fees will apply on an hourly rate basis and are payable directly with the agency by the 
Advertiser. 

3. Submission of Advertising & Artwork
3.1 By submitting advertising for the publications, the Advertiser guarantees Ballina Shire Council that the 
Advertising does not breach or infringe the Trade Practices Act (1974) or any of its provisions in any form.22
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3.2 Ballina Shire Council shall not be liable for any loss or damage to any positives, negatives, art works or other 
materials, which may be submitted by the Advertiser to the Publisher for the purpose of fulfilling the advertising 
request. These materials remain the responsibility of the Advertiser.
3.3 The Advertiser must ensure that the material supplied to Ballina Shire Council does not contain any 
defamatory, slanderous, misleading or deceptive information.

4. Advertising Rates and Taxes
4.1 The rates stated in the schedule (Rate Card) shall apply to all advertisements published pursuant to the 
advertising request. 

5. Payment
5.1 The advertiser will pay Ballina Shire Council the total amount of advertising prior to 30 April 2019.  A tax in-
voice will be issued. The costs will comprise of the total amount shown in the schedule for advertising space 
used, and all Government taxes and/or charges (including GST) plus any late payment fees as per Ballina Shire 
Council’s schedule of Fees and Charges should failure to pay occur.
5.2 The Advertiser shall have a 5 day cooling off period following the booking date of advertising, in which, the 
Advertiser may cancel, withdraw or change their advertising request without penalty. There can be no can-
cellation after this time and once this cooling off period has passed the client must agree to pay in full their 
advertising fee.

6. Failure to Pay
6.1 The Advertiser agrees to pay Ballina Shire Council for any additional expenses incurred in collecting 
outstanding debts.
6.2 A $30 service fee will be charged to the Advertiser’s account every time a cheque is dishonoured.

7. Privacy
7.1. Ballina Shire Council gathers the Advertiser’s personal details to provide the advertising service to the 
Advertiser and for invoicing purposes. Ballina Shire Council may disclose this information to a third party such 
as debt collection agencies to recover owed monies.

8. Liability
8.1 Ballina Shire Council will not be held liable for any failure to publish or delay in advertising caused by 
any forces outside Ballina Shire Council’s reasonable control. These forces include but are not limited to, war, 
industrial dispute, electricity failure, and Act of God, governmental or legal restraint.
8.2 Ballina Shire Council shall not be held liable for any loss or damage to any person or business arising from 
the failure for whatever reason of any specific advertisement to appear on any specified date or at all.
8.3 The Advertiser warrants that any advertising material published by Ballina Shire Council is in no way an 
infringement of the copyright or other such acts, is not unlawful, defamatory or libellous or does not infringe the 
Trade Practices Act or other regulations, laws or statutes. Advertisers agree to indemnify Ballina Shire Council of 
any claims, damages or costs including legal expenses, penalties or judgments occasioned to the publisher in 
consequence of any breach of the above warranties.

9. General
9.1 Any clause of this agreement deemed unenforceable, shall not affect the enforceability of the remaining 
agreement. The agreement shall then be read as if that clause did not exist and never formed part of this 
agreement.
9.2 Ballina Shire Council may service and notice or court documents on an Advertiser by sending them by post 
to the last known address of the Advertiser.
9.3 The above Terms are governed by the jurisdiction of the courts of New South Wales.
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Advertiser Details

Organisation Name

Booking/Function/Event Name

Billing Address

Mobile Phone E-Mail

Mobile PhoneBilling Contact (First and Surname) E-Mail

Organisation Website

Visitor Guide Visitor GuideVisitor Guide

Advertising Requirements

Inside Front Cover full page 
$2700

Inside Back Cover full page 
$2700

Secure a right hand 
placement on any size 
named ad for $250 

The Point a 2/3 page $850

Outside Back Cover full page 
$3500

The Caldera a double page 
spread $2400

The Wollumbin a full spread 
$1260

The Cape a 1/3 page $450

The Nightcap a 1/6 page 
$300

Unique Experiences Feature 
image $300

Must Do $300

Local Tip $300

Events Feature image $300

The Plateau 2/9 page $350 Locality Feature image $300  

I require ______ stock 
images at cost price. My 
budget for each image is 
$____________________________

Stock Images

        I declare that I hold and shall maintain the appropriate compliance approvals, licences, certificates 

and insurances for the good(s) and service(s) supplied to Ballina Shire Council Visitor Services.

        I have read and agree to the terms and conditions of advertising. By signing and submitting this 
booking form, I agree to pay the full amount of advertising at the time of approving artwork. A tax invoice 
will be issued with payment due prior to 30 April 2019.

Signed: Date:

Print name:

Website

12 month medium rectangle 
display ad $300 each

Feature Banner on home page 
for one month $300 each

I would like to purchase ____ home 
page banner spaces at $300 each 
for the months of __________________
___________________________________
___________________________________

The Blog

Community Connect

Editorial in one (1) x  
1/3 page feature $300

Editorial in three blog articles $450

Editorial in two blog articles $300

Editorial in one blog article $150

2019
booking 
form

Please return signed booking 
forms by email to  
discover@ballina.nsw.gov.au 
prior to Saturday 22 March 2019. 
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